


Our Services :Our Services :

Youtube Management

Instagram Management

Linkedin Management

Video Editing Services

Graphic Designing Services 

https://socialwaves.in/#google_vignette
https://www.canva.com/design/DAF8lilf2Ao/-I5dCH027kkZh8rPuUaLaQ/edit


ClienteleClientele



YouTubeYouTube
ManagementManagement



2 Thumbnails
for each video 
+
A/B Testing

Optimised Title,
Description,
Chapters
and Tags
for each video 



Trending Video
Ideas for your-
channel’s 
niche

Production
guidelines
for high-quality 
video 



Weekly 
catch -ups
for discussing 
strategies

Creating
graphics and
content 
for community
posts



Video EditingVideo Editing  
                      ServicesServices



Lower thirds
and titles

Audio Editing +
 Sound Effects 

Stock Footages Cuts



Intro/Outro
GIFs,Memes,and

other relevant
images

Call to Action Multiple revisions
for each video 



Our Work |Our Work |Long Long Video EditsVideo Edits

https://drive.google.com/file/d/14lFoPHpQ4HQs-woMesBFrrUlXrW7ZPiN/view?usp=drive_link
https://drive.google.com/file/d/15_8KrYONkCM6pTHMEZ8UHG6ufdAyS4-7/view?usp=drive_link
https://drive.google.com/file/d/1VnQuqKzh-meBYJ5mdepcQgITB-RZefgV/view?usp=drive_link


Our Work | Our Work | Shorts or ReelShorts or Reel

https://drive.google.com/file/d/1w4haZ_krZ8PK4qqcIWJFezZshwmTVon8/view?usp=drive_link
https://drive.google.com/file/d/1kvysRWiRrFNfPBkmKD-cfPBjTld7Ucpx/view?usp=drive_link
https://drive.google.com/file/d/1l2cte4YzZvXEcCUZkXmnwJCSge_GYWwc/view?usp=drive_link


Our Work |Our Work |    ThumbnailThumbnail  



            InstagramInstagram
ManagementManagement



        Creating
content strategy

Creating
graphics for

   stories and posts 
Editing 
  Reels 

        Creating 
      Reel covers



Creating captions
    and hashtags

Posting on 
Instagram

 Managing 
Giveaways

  Creating 
 analytics report



                  LinkedInLinkedIn  
ManagementManagement  



Profile
optimization

Posts will be 
optimised for
LinkedIn

Profile
optimization

Posts will be 
optimised for
LinkedIn



 Weekly 
 discovery calls 

Weekly Review 
     of analytics

Research on
relevant topics
and trends

Creating
graphics,
casrousels and
media



Hashtags & tagging of 
relevant people/brands

Fully custom tone from 
 playful to professional 



Coding Ed-TechCoding Ed-Tech



Context:Context:
In March 2022,A coding Ed-tech brand approached us.
The problem was that even after creating a lot 
of content , the channel was not getting views.

Case StudyCase Study



Case StudyCase Study #1#1

Situation:Situation:
The latest video that was uploaded, got 445 views,
had a CTR of 2.6% and Average view duration
 of 6.5% in the first 24 hours. the channel was getting a
total of about 150K views monthly, of which 40k views
 were from search



Problems:Problems:

Case StudyCase Study #1#1



Actionables :Actionables :

Case StudyCase Study #1#1



Growth inGrowth in
Organic ViewsOrganic Views

157k
Mar’24

Apr’24

May’24

Jun’24

Jul’24
Aug’24

274k

539k

741k

1018k 1045k



BEFOREBEFORE

150k Monthly Organic Views

Monthly Search Views

Subscribers

40k

55k

1M

200k

116k

AFTERAFTER



Typically, the video started getting about
5-15k views, CTR of 5-8% and Average

View Duration of 20-40% in the first 24
hours.





In July 2021, an early stage coding ED- tech brand
approached us to help grow their YouTube channel

Context:Context:

Case StudyCase Study #2#2



The channel had gotten about 250k views in june
2021 with majority of them coming from search

based traffic and they were uploading only 
4-6 video per month due to the lack of bandwidth.

Situation:Situation:

Case StudyCase Study #2#2



Problems:Problems:

Case StudyCase Study #2#2



Actionables:Actionables:
Case StudyCase Study #2#2



Growth inGrowth in  
              Organic viewsOrganic views

Apr’24

Jul’24

Sep’24

Oct’24

Nov’24

Dec’24

336k

611k

937k

1032k

1164k

252k



BEFOREBEFORE AFTERAFTER

250k Monthly Organic Views

Monthly Search Views

Subscribers

1.1M 

370k

220k

190k

140k



CASE

Well-knownWell-known
InfluencerInfluencer

STUDY

#3



Case StudyCase Study

Context:Context:
A well-known influencer with good reach on 
platforms like Instagram & LinkedIn, approached us 
to help him out with growth on YouTube

#3#3



Case StudyCase Study #3#3

Situation:Situation:
Even after cross-sharing videos on various platforms,
he wasn’t able to get a lot of subscribers and views.
He also had a bottleneck in terms of the amount of 
content he could create.



Case StudyCase Study #3#3

Problems:Problems:



Case StudyCase Study #3#3

Actionables:Actionables:



When Shark Tank wasWhen Shark Tank was  
trending,trending,
he managed to gethe managed to get
Ashneer on his channel.Ashneer on his channel.
We expected it to goWe expected it to go  
viral,viral,
but we wantedbut we wanted
to take it one stepto take it one step
forward.forward.



PodcastPodcast

3 Million3 Million

We got 3M views on the video,We got 3M views on the video,
                                but here was the plan.but here was the plan.  

              We created various shortsWe created various shorts
                                                            from the video,from the video,
                      taking the total views totaking the total views to

                                      8x8x



PodcastPodcast ShortsShorts

25 million25 million3 Million3 Million



Aug’24Aug’24

Jan’24Jan’24

Growth inGrowth in  
Organic ViewsOrganic Views

Sep’24Sep’24
Oct’24Oct’24

Novr’24Novr’24
Dec’24Dec’24

274k274k
274k274k

274k274k
274k274k

274k274k 274k274k

274k274k
Feb’21Feb’21



BEFOREBEFORE AFTERAFTER

199k Monthly Organic Views

Subscribers

18M18M  

225k60k



YouYou loved  loved what we do?what we do?



Contact us:Contact us:

+91 93542 06276info@socialwavez.com  www.socialwavez.com

https://socialwavez.com/
https://socialwavez.com/
https://wa.me/message/QNOOAZMG23ATG1
https://wa.me/message/QNOOAZMG23ATG1
http://socialwavez.com/
http://socialwavez.com/

