


Our Services :

D) Youtube Management
(@) Instagram Management

m Linkedin Management

%] Video Editing Services

¥ Graphic Designing Services


https://socialwaves.in/#google_vignette
https://www.canva.com/design/DAF8lilf2Ao/-I5dCH027kkZh8rPuUaLaQ/edit
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YouTube
Management




2 Thumbnails Optimised Title,
Description,
Chapters

A/B Testing and Tags



Trending Video Production
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niche video
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catch -ups graphics and
content
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https://drive.google.com/file/d/14lFoPHpQ4HQs-woMesBFrrUlXrW7ZPiN/view?usp=drive_link
https://drive.google.com/file/d/15_8KrYONkCM6pTHMEZ8UHG6ufdAyS4-7/view?usp=drive_link
https://drive.google.com/file/d/1VnQuqKzh-meBYJ5mdepcQgITB-RZefgV/view?usp=drive_link
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deeatding to a 2009 study, the

't words are, according to “Today I
vered The Oldest Words In The

ish Language:

According to a 2009 study by

researchers at Reading University, the

oldest words in the English language
include “I, “we*“, “who“, “two” and
“three®, all of which date back tens of
thousands of years. The discovery was
made by tracking the divergence of

ancestral words into different
ncluding English) with an

languages (i



https://drive.google.com/file/d/1w4haZ_krZ8PK4qqcIWJFezZshwmTVon8/view?usp=drive_link
https://drive.google.com/file/d/1kvysRWiRrFNfPBkmKD-cfPBjTld7Ucpx/view?usp=drive_link
https://drive.google.com/file/d/1l2cte4YzZvXEcCUZkXmnwJCSge_GYWwc/view?usp=drive_link
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Tag Managerj

G4A Goal Setup
Ecom M ERC Tracking

. Server Side Traking

BE ‘Remark Ating Tag Setup




Instagram
Management
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Creating :
Creatlng graphlcs for Edltlng

: Creating
content strategy : stories and posts | Reels :

eel covers




Creating captions Managing Posting on

and hashtags |  Giveaways . Instagram alytics report



LinkedIn
Management
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Profile Posts will be Profile Postswill be
optlmlsed for - optimised for
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Weekly
discovery calls

Weekly Review

of analytics

Research on
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relevant topics

and trends

Creating
graphlcs
casrousels and
media



Hashtags & tagging of Fully custom tonedrom
relevant people/brands playtul to professional
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Coding Ed/ Tech




In March 2022,A coding Ed-tech brand approached us. "
The problem was that even after creating a lot
of content , the channel was not getting views.




The latest video that was uploaded, got 445 views,
had a CTR of 2.6% and Average view duration

of 6.5% 1n the first 24 hours. the channel was getting a
total of about 150K views monthly, of which 40k views
were from search



Relevance

Thumbnail
Quality

o

Video Edit
Quality

Choice of
Topics

SEO of Videos




Case Study

Selecting
topics based
on relevance

Actienables :
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A/B testing Working
thumbnails on more
engaging

edits

Selecting
topics based
on search
volumes

Creating
proper titles,
descriptions
and tags for
videos

#1



Growth in o
Organic Views bty 1045k

‘eg; Apr’24

274k
Mar’24

157k



150k 1M
40k 200k






Early Stage
Coding Ed-Tech




Case Study #2
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Context:

In July 2021, an early stage coding ED- tech brand
approached us to |



Case Study #2

Situation:

The channel had gotten about 250k viewsd  Une
2021 with majority of them coming frojecareh

based traffic and they were uploading nly
4-6 video per month due to the lack of bagwidth.




Case Study

Problems:
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Poor Unattractive Boring
Planning Thumbnails Video Edits

S
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Inefficient Video
Production

Poor SEO

#2



Case Study

Actionables:
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Creating a A/B testing of Working
content thumbnails on more
calendar with face and engaging

without face edits

Creating an
efficient
pipeline for
frictionless
production

[*

Optimising
tags, titles and
descriptions
to improve
rankings

#2



Growth in
Organic views Dec24

1164k

Apr’24
Jul’24 336k

252k
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250k Monthly Organic Views 1.1M

190k Monthly-Seareh=Vaews

140k Subscribers







A well-known influencer



Even after cross-sharing videos on v platforms,
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Low Video
Frequency

Unattractive
Thumbnails

E

Low Average
View Duration
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Mediocre Choice
of Topics

Poor SEO




Case Study

Actionables:

Repurposing
content

A/B testing of
thumbnails

Creating
proper
hooks &
video edits

Selecting
interesting
topics

Creating
proper titles,
descriptions
and tags for
videos



When Shark Tank was
trending,




Podcast

We got 3M views on the video,
but here was the plan.

We created various shorts
from the video,
taking the total views to

Sx

3 Million



Shorts

Podcast

3 Million



1\ Growth in
*4x LOrganic Views
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Dec’24
Novr’24 274k

Oct’24 274k
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274k |




199k 18M

60k 225K



You loved what we do?




Contact us:

~

SOCIAL

info@socialwavez.com @ www.socialwavez.com +91 93542 06276 @


https://socialwavez.com/
https://socialwavez.com/
https://wa.me/message/QNOOAZMG23ATG1
https://wa.me/message/QNOOAZMG23ATG1
http://socialwavez.com/
http://socialwavez.com/

